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YeHHS NMPAKTUYHOTO KOMIOHEHTa TOTOBHOCTI yUHIB
II0 cibecbKoOTrOocHoaapcehkoi mparmi. To6To BumTeni
MalOTh MOKJIMBICTh CIIEPATHCS Ha IPOTPaMy SK
3aci0 OBOJIOAIHHS YYHSIMH CHCTEMHHUMH 1 QyHK-
MIOHAJIBPHAMH XapaKTePUCTUKAMHU CiIbCHKOTOC-
momapchKoi gistmpHOCTI. Mae micne # “036poeH-
HS' BYHUTEIS KOMIUIEKCOM CIeIiadbHHUX 3HAHB i
3aBJaHb, 3a JOIMOMOTOI0 SIKHX y CTapIIOKJac-
HUKiB ()OPMYIOTBCS 3HAYYII1 711 CITBCHKOTO TIpa-
iBHUKa MOpajibHi IiHHOCTi, TOTOBHICTh €CTe-
THYHO CTaBUTHUCS IO IPUPOAH i CiTBCHKOTOCIIO-
napcebpkoi mparii, 3a6e3meuyBarn il TBOpUHMit Xxa-
paxTep TOIIO.

BucnoBku. OTxe, MOIYIBHHH TiAXiA OO Ha-
BUAHHS SKHAMKpaIle BiAMOBigae 3aBIaHHAM Cydac-
HOT ITKOJTK: 3a0€3MEYNTH IHTEJIEKTYIbHIN PO3BUTOK
ocobucrtocti, chopmyBaru ii MOpaTbHO-TYXOBHI
MIHHOCTI, MiArOTYyBaTH 10 MalHOyTHHOI TPYymOBOi
pismpHOCTI. VIOro BHKOPHCTAHHS JUIs OOIPYHTYBAH-
HS 3MICTY IIPOrpaMH TPYIOBOTO HABYAHHS TO3BOJISE
MaKCHMAJIFHO BPaxyBaTH BCi 0COOMMBOCTI (pyHKITIO-
HYBaHHS CUTBCHKOTO HaBYAJIBLHOTO 3aKJIAAy Ta PO3-

BUTKY CYJacCHOTO CLIBCHKOTOCHOAAPCHKOTO BHPOO-
HUIITBA, IO B CBOIO 4epry NO03BOJIsIE (HOPMYBaTH
HEeOoOXiIHI TEXHOIOT1YHi 3HAHHS, BMiHHS | HABUYIKH Y
CTapIIOKIJIACHHUKIB CUThCHKHX 3arajJhbHOOCBITHIX Ha-
BYAIBHUX 3aKJIAMiB.

1. Hayionanvna doxmpuna po3eumky oceimu
Il Ocsima Vkpainu.— 2002. — Ne33.

2. IIpoepamu Ons 3a2a1bHOOCEIMHIX HAGYAb-
nux 3axnadie. Tpyoose naguanns 10 — 11 xaacu.
— K.: Ilepyn, 1996. — 154 c.

3. Ilpoepamu Ons 3a2a1bHOOCEIMHIX HAGYATb-
nux 3axnadie. Tpyoose naguanns 10 — 11 xaacu.
— K.: lxinenun ceim, 2001. — 112 c.

4. [Ipoepamu 015 3a2a1bHOOCGIMHIX HABYATL-
nux 3axnadie. Tpyoose nasuanns 8 — 11 xnacu. —
K.: lxinonun ceim, 2001. — 160 c.

5. IIpoepamu onsn cepednix 3axknadig ocgimu.
Tpyoose nasuanns. JJepesooobpoora 8 — 11 kna-
cu. — K.: Ilepyn, 1998. — 48 c.

6. @ypman A.B. [Ipobnemui cumyayii 6 na-
eéuanni. — K.: Pao. wkona, 1991. — 212 c.
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OIITUMIBALIA CYUHACHOI'O PEKJIAMHOI'O
MHNPOLECY HIJIAXOM ®@OPMYBAHHA
KOMYHIKATUBHUX BMIHb IHO3EMHOIO MOBOIO
MAMBYTHIX MAPKETOJIOI'IB

Y ecmammi docrioacyemocsa naykosa npobnema ugyeHHs CmyOeHmamy eKOHOMIYHUX HA-
NPAMKI6 HABUAHHS —MAUOYMHIMU MAPKEMOL02aMU — OOHICEL i3 mem 8i0n08i0H020 KYPCY HAGYAHHS
MapKemuHzy peKiamu iHO3eMHOI MOBOIO, WO CApUamuMe QOpMyB8aAHHIO Y HUX BUCOKUX NPOogeciti-

HUX KOMNEemeHYIl.

IMocTtanoBka 3aBaaHHsA. CydacHa pekiama —
HEBi/T' €MHA YacTHHA PUHKOBOI IiSUTBHOCTI a00 Map-
ketuHry (Big anmi. market-punok) [6, 34]. Sk Big3ua-
4eHo y miapydauxy M.B. BaueBcwkoro, sxkum O0u
SKiCHUM He OyB ToBap, o0cAT Horo npogaxy darato
B YOMY 3aJISKUTH BiJ IpUBaOIMBOCTI HOTO 00pasy, a
TaKOXX Bi 3AIHCHEHHS 3aXOiB IIOZ0 CTUMYIIOBAH-
H# 30yTy, a came — Big peKlaMH, IIpoIaran/y i Biac-
HE TIPOIAXKY.

VY mapuanpHOMY TociOHMKY IIpumak T.O. pek-
JaMa BU3HAYA€THCA AK CKIagHE, OararorpaHHe 3a
CBOEIO CYTHICTIO 1 CTPYKTYpOIO COIliaJibHE SBHIIE,
SKEe BIPOXOBXK 0ararboxX pPOKiB Bifirpae BakKIUBY
pOJIb Y KHUTTI JIOACHKOTO CYCHiIhCTBa. Pekmama
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iCHye IJIsl TOro, MO0 CXWJIMTH 10 KYIIBJI TOBapy
(mocyru) CTLMBKY CIIOKHBAYIB, CKUTBKH HEOOX1ITHO
JUTS TOTO, MO0 el TOBapIocayry Oy/I0o BHUTiIHO BH-
TOTOBJIATH. PexiraMa CTUMYITIOE 3pOCTaHHS €KOHO-
MIKH Jiep>KaBH, CIIPUSE PO3IMUPEHHIO CYCIIBHOTO BU-
POOHUIITBA, 3pOCTaHHIO OOCSTY KaIliTaJOBKIaIeHb i
KITBKOCTI pobounx Mmicib. BoHa Takok minTpumye
KOHKYPEHIIi0, PO3IINPIOE pUHKH 30yTY, CIpHUsE IpH-
CKOpEHHIO 00iry KONITiB, YMM MiIBHINYE edek-
TUBHICTh CYCIUJIBHOIO BUPOOHMITBA B Lomy [12,
21]. Tlpuyomy el BILIMB pekiama CHOpPAaBisie He
camMa 1o co0i, a K JacTHHA B3a€EMO3AJIEKHOTO Me-
XaHi3My CHJ, 10 Ha3MBAETHCS “PUHKOBOIO CyMiII-
o’ [8, 9]. Ockinbku TOBapHa MOMITHKA MAPKETHH-
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Ty € OIHIETO 13 HAHBAXITUBIIINX CKIJIAIOBUX KOMILIEKCY
MapKEeTHHTOBOI JisUTBHOCTI, a TOBAp CTaBUTHCS Ha
MIPiOPUTETHE MICIIe B MisUTHHOCTI MIAIPHEMCTBA i TIO-
Ci/la€ TOJIOBHE MicIle B €KCIIOPTHIH MOJITHII Ta TIpaK-
THUIIl, @ peKJlaMa € TOJIOBHHM KaTali3aTopoM IIpo-
JTaxiB, 00’ EKTHBHO MOCTaE moTpeda (3rigHo 3 BUMO-
rami YMHHHX Tporpam 3 inozemHux moB (IM) mst
HemoBHHX BH3), 0BOMOAIHHS aHIITIHCHKOIO MOBOIO
Ha PiBHI, 0 3a0€3MeYnTh CTYIEHTaM-MapKeTOJIO-
raM MOXJIMBICTh PO3IINPEHHS PUHKIB 30yTy 3a KOp-
JIOHOM, CIIJTKYBaHHS iIHO3EMHOIO MOBOIO 3 JIUJIOBH-
MU IIapTHEpAMH, OTPUMAaHH Ta IiepeaBaHHs iH(Oop-
Martii 3i cBoro (axy.

TakuM YMHOM, aKTyaJbHICTH IMUTAHHSI 00yMOB-
JICHA COIliaTbHO-€KOHOMIYHIMH (haKTOPAMH CYCITiTb-
HOTO PO3BUTKY YKpaiHU

AHani3 ocTaHHIX AocCailKeHb i myOJuaikanii,
B SIKMX 32aI10YaTKOBAHO BHUPilICHHS JaHOI NIpPO-
OsieMu. PizHI acriekTH po3mISHYTOI HaMH IIpoOIeMu
BHCBITIICHI B po0OOTaxX IPOBIIHUX BUCHUX B Taiysi
Mapketunry. JI.B. bana6anosoi, M.B. Bauescrko-
ro, B.I'. I'epacumuyka, I.O. Bnagumupcsxori,
T.J. Tipuenko, O.B. IyooBuk, M.M. €pmorieHka,
A.®. [TaBnenka, B.M. Manzirona, T.M. I{uranko-
Boi Ta iH.

BukopucTanHIO aHIITICEKOI MOBH B KOMEPITIHHIH
ISITBHOCTI — JJISl BEICHHSI JJIOBUX TMEPErOBOPiB,
MiATUCAaHHS KOHTPAKTIB, 3A1iCHEHHS TOPTOBHX OIle-
pariif Ta iH. mpucssaeni pobdoru JL.I. [NamyxiHoi.
[oxmo criemianbHAX JEKCHYHNUX YMiHB, TO iX Kacu-
¢ikaris, Ha HaIl MOTIIAM, HAWKpamie po3pobieHa
I1.B. I'ypeuuem i FO.A. Kynpsmosum.

[Muranns Teopii Ta METOIVKY HAaBYaHHS iIHO3EMHIN
MOBi y IpoeciiHIX HaBYAIPHUX 3aKJIagax po3IIisi-
Janucs y IOCHiKeHHIX A. Mupomoo6oBa, A. Ila-
paxinoi, C. Tunkinoi, I. bepman, P. Ky3uenosoi,
C. ®onomMkiHoi Ta iH.

MeTta crarri. Hagatu npaktuuny momomory
BHKJIaJja9aM BHIMX HaBYATBHUX 3aKJIaJIB 3 TUTAHb
(hopMyBaHHS JIEKCHYHOTO 3aracy, HeOOXiTHOTO IS
CIUIKYyBaHHS 332 TEMOIO PeKJIaMHa AisuIbHICTh. O06-
IPYHTYBAaTH KOMILIEKC IEpEBIpOYHHUX 3aBAAHB, fAKi
CHPUSIOTH IiABUIICHHIO €PEeKTHBHOCTI (hopMyBaHHS
KOMYHIKaTHBHHUX YMiHb MaiOyTHIX MapKeTOJIOTIB Y
MIPOITECi BUBUEHHS aHTITIHCHKOI MOBH Ta ONTHMi3aIlii
PEKIIAMHOTO IIPOIIeCy HUITXOM (OPMYBAHHS KOMYH-
IKaTHBHUX HABUYOK iHO3EMHOIO MOBOIO MaiOyTHIX
MapKeTOJIOTB.

Buxnan ocHoBHOro MaTepiany. BinnosigHo 10
3akony Ykpainu “Ilpo pexmamy”, “pexnama — e
crieriaibHa iHPOpMAaIlis po 0cody ab0 MPOAYKIILiFo,
IO TIOIINPIOETHCS B Oymb-sKill popmi i Oymb-SIKuM
3ac000M 3 METOIO NPSIMOTO ab0 OIOCEPEIKOBAHOTO
onepxanust nmpudyrky” [1, 11]. 3aBmanHs pexiamMu
— [TOCTIHHO IIepeIaBaTH Ty BUHATKOBICTh TOBAPY, IKY
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CHOKUBAY CIIPUIMAE K O€3M0CEPETHIO KOPUCTH IS
cebe [8, 9]. Pexitama nOXOmUTh 10 CIIOKHBAYiB Te-
OPETHYHO OyIb-IKUM CIIoco6oM. [i MOKHA TIpHitHS-
TH Yepe3 yce, o MoKHa modaynTy abo mouyTtn. Bpa-
XOBYIOUH T€, III0 MApKETHHT — I1€ CTPaTeTridHAH 1po-
ec, SIKNi BUKOPUCTOBYETHCS B Oi3HEC] IS 33710BO-
JIeHHs moTpeld i OakaHb MOKYIIS, peKJaMa €
HaNOUTBIII HAOYHUM €JIEMEHTOM 3arajibHoi Iporpa-
MH MapKeTHHTOBOI KOMYHiKamii manprueMcTsa. BoHa
nepezae pisHOMaHITHI THIH MapKEeTHHTOBO] iH(Op-
Marlii, CIpsIMOBAHOI Ha TOCSATHEHHS TOPO3YMIHHS MiXK
npoaaBLeM i nokyieM abo kiriearom [11]. Bigomuit
¢axiBenp B 00IaCTI MApKETHHIOBHX KOMYHIKaIlii
Jbx. M. Jleitxudda BBaxae: “Haiikpammii xrieHT —
e moCTiiHui KmieHT. [y Toro mo6 BiH CTaB Mo-
CTIHHMM HEOoOXigHO, OO BiH CTaB APYroM. A Impo
Ipy3iB Tpeba MiKITyBaTHCS, iHAKIIE HMIKITyBaTUCS PO
HuxX Oynyth iHmi” [10].

OTKe, MapKeTOoJIOT i3 BUCOKUMH MO eCciiHUMH
KOMIIETCHIIIIMA MYCHTBH YMITH IyMaTH 3a CIIOXKH-
Baya, MOAIOHO TOMY, SIK TTOJIKOBOJIEIh MYCHTh JTyMa-
TH TIPO CYNPOTHBHUKA, MUCIHBEIb — 3 CBOIO THIH-
Hy. | BCiM iM, 00 TOMOTTHCS YCIIiXy, TOTPIOHO HE
MIPOCTO AyMaTH, aje AyMaTH 3 BHIICPEHKCHHIM. YCsI
PI3HHUIL Y TOMY, IO i BIHCHKOBHH, i MUCIHBELb I10-
BUHHI [TEPEMOT'TH CBOTO “KITIEHTA” , 2 MAPKETOJIOT MaE
CBOEMY KIII€EHTOBI JOTOIUTH, MPHYOMY Kpalle, HiX
1e 3po0IIsTh Horo koHKypeHTH [6, 62]. 3a K. Antu-
nmoBuM 1 1O. baxkeHoBuM racio peknamu: “Miit cro-
KWBa4 — Miif Kopoip”.

Sk 3a3Ha9eHO y HapgaekHOMY TTocioHNKy T.O. Ilpn-
Mak, 00’ EKTHBHA HEOOX1THICTh BUKOPHCTAHHS MTOHST-
TS “KOMyHiKamis® I XapaKTepUCTHKH iH(opMmarl-
IIfHAX MTPOIIECiB y CYCHiJIbCTBI 0OYMOBIIOETHCS 0CO0-
JUBOCTSAMHU CY4acCHOTO €TaIly PO3BHTKY PHHKOBHX
BITHOCHH, SIKi pO3IINPSIOTE cdepy il 3aCTOCYBaHHS.
Komymixartist —1ie He TUTBKY 00MiH iHPOpMAIiero MiX
cy0' ektamu iHpOpMamiHHOTO MPOCTOPY, aje i coll-
iaTbHA B32€EMOIISI, 1 TICUXOJIOTiYHA HACTPOEHICTh
BiAmpaBHUKA U omepkyBada iHdopmamii. B exo-
HOMIYHIH JiTeparypi MOHATTS “KOMyHIKaIlis™ mepe-
Ba)XHO BH3HAYAETHCS AK OOMiH iH(OpMaIi€lo MiX
JIOABMH 3 METOI0 (pOpMyBaHHS IiJTOBHX CTOCYHKIB
Ta HEOOXiMHUHN IHCTPYMEHT YIPAaBIiHHS MiAIPHEM-
CTBOM. Buxonsum 3 BU3HaYCHHS CYTHOCT1 KOMYHi-
Karii, 1l poJi, Mo)kHa 3pOOUTH BUCHOBOK, ITIO B VII-
PAaBIiHHI MATPUEMCTBOM JIi€ CHCTEMa KOMYHIKaITiit
— CYKYITHICTh €JIEMEHTIB, sika 0€3MocepeHbO OB’ 5I-
3aHa 3 OUIIMH, QYHKIIIME, OPTaHi3alifHOI0 CTPYK-
TYpPOIO MiIPHEMCTBA, HAITPSIMKaMH iH(popMamiitHIX
MTOTOKIB, TEXHOJIOTIEIO 11 TIepeaBaHHs, PO3pOOIICH-
HSIM KOMYHIKAI[IfHUX CTpareriii B yipasiiaHi. Takoro
CHCTEMOIO € MapKeTHHTOBA CHCTEMa KOMYHIKaIil.
OpHIM i3 IHCTPYMEHTIB MAPKETHHTOBHX KOMYHIKaIliit
BHCTyIa€ pekyiaMa — OyIb-sKa IUIaTHa He MEepCoHi-
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¢ixoBaHa popma iHpOpMAaLifHOTO BIUTUBY Ha CIIOXKH-
Bava 3 METOI0 (POPMYBAHHS MOTHBIB KYyIIiBIIi TOBapiB.
Jliist 3a0e3nedeHHs e eKTHBHOCT PEKIIaAMHOI JTisiTb-
HOCTI HarajJbHOIO MOTPE0O0I0 BHCTYIIA€ KOMIIE-
TEHTHICTh B iHIIIOMOBHI KOMYHIKalIIii.

3m00yTTS IEKCUYHNX 3HAHD BiIOyBa€THCS B IPO-
I[eCi OSICHEHHSI HOBHX JICKCHYHUX OTMHHIb, SKE
BKJIIOYA€ BBENCHHS (IEMOHCTPAI[il0) JIEKCUIHHUX
OIMHUILL 1 PO3KPHUTTS iX 3HaYeHb (CeMaHTH3allilo).
3a cBOIM 3MiCTOM ITpOIIEC MOSCHEHHS HOBHUX JICKCHY-
HUX OJMHUIIb BKITIOYAE I’ ATH ACTIEKTIB — ITOSCHEHHS,
3ByJaHH:, HAITUCAHHS CTPYKTYPH, CEMaHTHKH i CIO-
JIy9yBaHOCTI JISKCHYHUX OAMHUIE. KOHKpeTHI MeTo-
JIUYHI IPUHAOMH TTOSICHEHHS aHTIIIHCHKUX €KOHOMIY-
HUX TEPMiHIB 3aJIeXKaTh Bil CTYNEHS TPYIHOIIIB iX
3aCBO€HHS.

Besnocepenuro micns nosicaerHs JIO BinOyBaeTs-
CsI TIepBUHHE 3aKPIIICHHS HOBUX JICKCHIHNUX OANHHALTH
IIJIIXOM BHKOHAHHS JICKCHYHUX BIIPAB, CIIPSIMOBAHIX
Ha opmyBaHHsI TepBUHHKX (JIEKCHYHKX) YMiHb CJIO-
BoBXHBaHHA. [Ipy 11bOMYy Ai1 3 TEKCHYHUMH OJJFHU-
IIIMH, SIKi BUKOHYIOTBCS Ha PiBHI HEPBUHHNX YMiHB,
3IIHCHIOIOTECS, SIK MIPABUIIO, MOMIOHI H aKTyaJbHO
yeBimomiesi [3, 87; 4, 15].

I1.B. T'ypeuu i 10.A. KynpsmoB BUAINAIOTE OcC-
HOBHI 1 JIOOMIXHI JIEeKCHYHi1 BMiHHS. JI0 OCHOBHHX
BiTHOCATHCS BMiHHS BXXuBaTH JIO y BCiX BIaCTUBHX
M opmax i GyHKIIAX; yMiHHS CTBOproBaTH HOB1 JIO,
SKi He BKUBAJIIICh Y MOBJICHHEBOMY TIOTOITi; BMiHHS
BubOpatn JIO 3rifHO i3 cUTYali€ro 3 HU3KH 1 IpoTH-
JISKHHUX 200 ONMM3bKUX 33 3HAYSHHSM CJTiB. JlomoMikH1
BMiHHS BKJIIOUAIOTh YCBiZOMJICHE 3aCTOCYBAaHHS
JIEKCUYHHX 3HaHb, CTBOPEHHS KaTETOPIHHUX ITOHATH
Ha PiBHI JISKCUKH, JISKCHIHIH niepedpas, onepaTus-
HE TIpUraJyBaHHs CJIiB HA OCHOBI Pi3HUX acOIiaIlii.
[Tpu oMy popMyBaHHS OCHOBHUX JIEKCHIHUX YMiHb
Bi10yBa€ThCsI HAa OCHOBI IOMOMDKHHEX [ 7]. 3HaTH CIIO-
BO — O3HAYa€ 3HATH, SK YACTO i 3 IKUMH CIIOBAMHU
BOHO 3YCTPIiYa€eThCs, HOTO ageKBaTHICTD Y Pi3HUX
CHUTYalifX, HOr0 CHHTaKCHYHY ITOBEHIHKY, OCHOBHY
(dbopMy i gepuBaTH, acomiaiii cioBa i Horo ceman-
TuyHi 03Haku [ 18; 19]. LIporo Mo)kHa 10CSTTH, OpraH-
i3yBaBmH 5 — 16 3ycTpideit 3i CIOBOM 115 TOTO, 00
CTYIEHT Mir Kpaiie ioro 3acBoitu [17]. Koxna mo-
BTOpHA 3YCTPIiU CIPHUSE KPAIOMY 3alaM’ sITOBYBaH-
HIO, OCKUTBKH IUIAX momyKy 1miei JIO mocnmoeTsest
Oa)kaHHsM ycrinrHo ii BukopucToByBaru [13]. Komu
CJIOBO BUKJIMKAHE, CTYICHT ITiZICBIIOMO OIiHIOE HOTO
I BUpIlIye, 9UM BOHO BipPI3HAETHCA BiJ TOTO, SIKE
Morio 6 Oyrn BHOpaHe 3 CEMaHTHYHOTO IIPOCTOPY.
Leit mporec TpuBae 10 THX Iip, TOKK CTYISHT HE
CSITHE TOTO PsITy 3HAYSHB, SIKHMM BOJIOJII€ HOCIi MOBH.
I3 KO)KHUM TaKMM OLIIHIOBAHHSM 3ariaM’ sITOBYBAHHS
mokpamyeTbes. KpiMm ToOro, SKIIo 3ycTpid 3i cIoBoM
OpraHi3oBaHa yepes NeBHi iHTepBay (B KiHIII 3aHsIT-
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151 — 24 ron — 1 THKIEHB), TO IMOBIPHICTH 3ammam’ -
ATOBYBaHHS Oyne OUIBIIOI0, HIX 4Yepe3 OTHAKOBi
iHTepBamm. OTXe, HEOOXiTHO 3a0€3MEeYNTH CIOYaT-
Ky IHKOITyBaHHS HOBOI JIGKCHKH, a ITOTIM CHCTEMY IO~
CIITOBHUX 3yCTpiuei i3 Hero.

|. Trandate the following words and word

combinations:

1. 3axonwTy (3aBOJNOITH, TIOJIOHUTH) YSIBY JFOICH

2. IpUBEPHYTH YBary ITIsiIaqiB

3. pexylaMHe OTOJIOIIEHHS, 10 BIIAJA€ y Bidi

4. po3xBasroBaHHs (IIPO/IABIIEM) IO3UTHBHHUX SIKO-

cTei ToBapy, 10 MPOJAETHCS
5. IIBHIKO 3pOCTalodi BUTPATH HA PEKIIAMY

[. Write the terms for the following
definitions:

1. a method of advertising in which someone fa-
mous says how good the product is;

2. an image flashed onto a screen very quickly so
that people are affected without noticing it;

3. a short song or tune used in advertisement;

4. an ad intended to get peopl € s attentionfor prod-
ucts that will be available later;

5. the thing that makes a particular product dif-
ferent from all other similar products;

6. advertising for a product in places where it is
sold;

7. aplacein atelevision schedule;

8. a shop through which products are sold to the
public

9. the combination of marketing actions often re-
ferred to as product, price, place and promoation;

10. alargesign usedfor advertising, called hoarding
inBritish English.

Grammar

Compl ete the sentences with the articles a (an),
the or leave the gap blank.

1. McDonalds 1), ..... fast food giant, its testing
its new palicy.

2. Thatis2) .... most important part of their strat-
egy.

3. 3)..... money is the root of al 4).....evil.

4. They charge $20 5) ..... hour.

5.6).... billboardis 7) .... large sign used for ad-
vertising.

6. | hope 8).....new program we launched will
help 9)....disabled to beinvolved into community life.

7. He obtained 10)...... information from
11).....different sources, took 12).....advice from an
accountant and set up 13)... small business.

8. | had 14)....Mercedes and 15)....Jeep but |
sold 16)...Mercedes to my friend.

9. She is 17) ....chemical engineer and he's
18)....project manager.
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10. We've made 19) ....good progress negotiat-
ing 20) ....price.

IHosicHIOBa/IbHA 3amMCKa 10 TeCTy 3a
Temow “Pexiaama”

KoHTposnbHa poboTa nepeBipsie piBeHb OBONOIIH-
HS CTYICHTAaMH MaTepialioM pO3ALTiB, SKi OB’ S3aHi
3 Temoro “Pexiama” 3a migpyaauxom David Cotton,
David Falvey, Simon Kent. Market Leader. Pre-
Intermediate Business English Book. Pearson
Education Limited, 2002.

KoHTposnbHa poOOTa CKIIAAAETHCS 3 HACTYITHUX

YaCTHH.

Peuenns 1 —10 cnpsiMoBaHi Ha IepeBipKy HaBH-
YOK BKMBaHHS CTYIEHTaMH 9acoBUX (popM ManOyT-
HBOTO yacy, a came: Future Simple, Future Continuous,
Future Perfect;

peuenns 11 — 25 cnpsmoBaHi Ha TepeBipKy HaBHU-
YOK BXKHWBAaHHSA apTI/IKJ'IiB;

pedenss 26 — 50 cipsiMoBaHi Ha IepeBipKy HABHU-
YOK BXMBAaHHA CTYACHTaAMH JIEKCUYHOTO MaTepiany
Mmexax tem: “Advertising”, “ Advertising Media and
Methods” .

(Variant1) ML (Units3-4)

11. 1 don't know if I can finish the job by Friday
but I ... my best.

a) will do b) will be done c) will have done

12. During the seminar you ... about negotiation
strategies.

a) will be learning b) will be learned c) will have
been learned

13. The opportunity ... if we don’t hurry.

a) will lose b) will belost c) will belosing

14. 1 ... his hotel accommodation by then.

a) will arrange b) will be arranging c) will have
arranged

15. Areyou going? ... you alift to the station if
you like.

a) will give b) will be giving c) will have given

16. They’ ve booked the hotel. He ... at the Man-
sion House Hotel.

a) will be stayed b) will be staying c) will have
stayed

17. All business passengers ... VIP treatment.

a) will give b) will have given c) will be given

18. It ... probably ... late due to air traffic con-
gestion.

a) will...arrive b) will...be arrived c) will...have
arrived

19. By the end of the year we ... our initia in-
vestment.

a) will recover b) will haverecovered c) will have
been recovered

20. No doubt the unions ... for more money.

a) will be asking b) will have asked c) will have
been asked
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21.Caferoma, ... well-known brand of coffee, is
owned by PEFD.

a) ab) thec) -

22. Heis... self-employed young fashion design-
er at the start of his career.

a) ab) thec) -

23. That was ... best advert I’ ve ever seen.

a) ab) thec) -

24. ... thing that interests me most is the opportu-
nity to work abroad.

a) Ab) Thec) -

25. Our goods are too expensive. They suggest
cutting ... price by, say, 20%.

a) ab) thec) -

26. We've made ... very good progress.

a) ab) thec) -

27. 1t costs $ 10 000 ... tone.

a) ab) thec) -

28. How loyal areyouto ... brands you have cho-
sen?

a) ab) thec) -

29. They buy only ... branded goods.

a) ab) thec) -

30. Could you, please, send me ... information
about your range of briefcases.

a) ab) thec) -

31. ... counterfeiteris ... person who copies goods
to trick people.

a) a ab)-,ac)the a

32. ...knowledge is ... power.

a)a,ab)-,ac)-,-

33. | haveto give ...tak to members of staff. ...
talk should cover new trends in marketing.

a) a the b) a ac) the, the

34. We hope ...new government regulation will
help ... unemployed to get back to work.

a) a, - b) the, the ¢) the, -

35. This bank has ... profitable investment de-
partment and ... modern communication systems.

a a ab) a thec) a -

36. When you travel by plane you can choose to
sit by the window or in a(n) ... sest.

a) corridor b) aisle c) passage

37. ... isthe tired and confused feeling you can
get after flying a very long distance.

a) Diversion b) Jet lag c) Turbulence

38. ... isan occasion when a passenger isgiven a
lower class seat than the one they paid for.

a) upgrade b) downgrade c) assault

39. Sometimes airline staff suffers verbal and
physical ... from passengers.

a) abusive b) downgrades c) assaults

40.Some passengersin stressful situationsjust wait
for one little excuse and then ... .

a) rip off b) let rip ¢) suffer assaults
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41.The ...passenger is becoming a world-wide
problem.

a) abusive b) incentive c) frequent

42. Customer Relations Manager has already
looked ... the matter and talked to the staff.

a) into b) at c) for

43. Please, accept our apologies for the difficul-
tiesyou ... .

a) encountered b) looked into c) entered

44. We are planning a mailshot to ... our new
product.

a) enter b) launch c) target

45. The advertising campaignwill ... younger con-
sumers.

a) access b) launch c) target

46. | want our advertisement to ... people’'simag-
ination.

a) gain b) capture ¢) add

47. Our objectiveisto ... the attention of the au-
dience.

a) gain b) give ¢) add

48. The cost of a prime-time ... is quite high.

a) TV segment b) TV slot ¢) mailshot

49. The ... costs of TV ad make clients to con-
sider alternative media

a) eye-catching b) soaring c¢) capturing

50. Promotion is one element of what we call the

a) advertising campaign b) public relations
¢) marketing mix

51. To advertising ... we refer such things like
bus shelters and public toilets.

a) billboards b) street furniture c) retail outlets

52. ... isamethod of advertising in which some-
one famous says how good the product is.

a) Outdoor advertising b) Jingle ¢) Endorsement

53. ... is an image flashed onto a screen very
quickly so that people are affected without noticing
it.

a) Outdoor advertising b) Subliminal advertising
¢) Eye-catching

54. Billboards, transport and ‘ street furniture’ are
al kindsof ... .

a) outdoor advertising b) mass media c) endorse-
ment

55. A good advertisement should be informative
and ... .

a) eye-catching b) eye-capturing ¢) soaring

56. A short song or tune used in advertisementsis
cdleda.... .

a) slogan b) jingle c) endorsement

57. An ad intended to get peopl€'s attention for
products that will be available later iscaled a... .

a) ‘teaser’ b) jingle c) mailshot

58. ... isthe thing that makes a particular product
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different from all other similar products.

a) Point-of-sale b) Unique selling point ¢) Unique
sdlling thing

59. Advertising for a product in placeswhereit is
sold iscalled ... advertising.

a) point-of-sale b) unique selling point c) outdoor

60. ...is usually caled a hoarding in British En-
glish.

a) Outdoor advertising b) A billboard c) A poste

(Variant 11) ML (Units3 —4)

1. Areyou going? I... you a lift to the station if
you like.

a) will give b) will be giving c) will have given

2. During the seminar you ... about negotiation
strategies.

a) will be learning b) will be learned c) will have
been learned

3. 1 don’'t know if | can finish the job by Friday
but I ... my best.

a) will do b) will be done c) will have done

4. The opportunity ... if we don’t hurry.

a) will lose b) will belost c) will belosing

5. They' ve booked the hotel. He ... at the Man-
sion House Hotel.

a) will be stayed b) will be staying c) will have
stayed

6.1 ... his hotel accommodation by then.

a) will arrange b) will be arranging c) will have
arranged

7. All business passengers ... VIP treatment.

a) will give b) will have given c) will be given

8.1t ... probably ... late dueto air traffic conges-
tion.

a) will...arrive b) will...be arrived c) will...have
arrived

9. No doubt the unions ... for more money.

a) will be asking b) will have asked c) will have
been asked

10. By the end of the year we ... our initia in-
vestment.

a) will recover b) will haverecovered c) will have
been recovered

11. Heis ... self-employed young fashion design-
er at the start of his career.

a) ab) thec) -

12. That was ... best advert I’ ve ever seen.

a) ab) thec) -

13. Caferoma, ... well-known brand of coffee, is
owned by PEFD.

a) ab) thec) -

14. Our goods are too expensive. They suggest
cutting ... price by, say, 20%.

a) ab) thec) -

15. ... thing that interests me most is the opportu-
nity to work abroad.
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a) Ab) Thec) -

16.1t costs $ 10 000 ... tone.

a) ab) thec) -

17. How loyal areyouto ... brands you have cho-
sen?

a) ab) thec) -

18. They buy only ... branded goods.

a) ab) thec) -

19. We've made ... very good progress.

a) ab) thec) -

20. Could you, please, send me ... information
about your range of briefcases.

a) ab) thec) -

21. ...knowledge s ... power.

aaab)-,ac) -,

22. ... counterfeiter is ... person who copies goods
to trick people.

a) a ab)-,ac)the a

23. We hope ...new government regulation will
help ... unemployed to get back to work.

a) a, - b) the, the ¢) the, -

24. This bank has ... profitable investment de-
partment and ... modern communication systems.

a) a ab) a thec) a, -

25. | haveto give ...tak to members of staff. ...
talk should cover new trends in marketing.

a) a the b) a ac) the, the

26. ... isthe tired and confused feeling you can
get after flying a very long distance.

a) Diversion b) Jet lag c) Turbulence

27. The ...passenger is becoming a world-wide
problem.

a) abusive b) incentive c¢) frequent

28. When you travel by plane you can choose to
sit by the window or in a(n) ... seat.

a) corridor b) aisle ¢) passage

29. Sometimes airline staff suffers verbal and
physical ... from passengers.

a) abusive b) downgrades c) assaults

30. ... isan occasion when a passenger isgiven a
lower class seat than the one they paid for.

a) upgrade b) downgrade c) assault

31. Some passengers in stressful situations just
wait for one little excuse and then ... .

a) rip off b) let rip c) suffer assaults

32. Please, accept our apologies for the difficul-
tiesyou ... .

a) encountered b) looked into ¢) entered

33. Customer Relations Manager has already
looked ... the matter and talked to the staff.

a) into b) at c) for

34. Weare planningamailshat to ... our new product.

a) enter b) launch c) target

35. Theadvertising campaignwill ... younger con-
sumers.
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a) access b) launch c) target

36. Our objectiveisto ... the attention of the au-
dience.

a) gain b) give ¢) add

37. I want our advertisement to ... people' simag-
ination.

a) gain b) capture ¢) add

38. The ... costs of TV ad make clients to con-
sider aternative media

a) eye-catching b) soaring c¢) capturing

39. To advertising ... we refer such things like
bus shelters and public toil ets.

a) billboards b) street furniture c) retail outlets

40. Promotion is one element of what we call the

a) advertising campaign b) public relations
¢) marketing mix

41. The cost of a prime-time ... is quite high.

a) TV segment b) TV dlot ¢) mailshot

42. ... is an image flashed onto a screen very
quickly so that people are affected without noticing
it.

a) Outdoor advertising b) Sublimina advertising
¢) Eye-catching

43. Billboards, transport and * street furniture’ are
al kindsof ... .

a) outdoor advertising b) mass media c) endorse-
ment

44. ... isamethod of advertising in which some-
one famous says how good the product is.

a) Outdoor advertising b) Jingle ¢) Endorsement

45. A short song or tune used in advertisementsis
cdleda.... .

a) slogan b) jingle c) endorsement

46. A good advertisement should be informative
and ... .

a) eye-catching b) eye-capturing ¢) soaring

47. An ad intended to get peopl€e's attention for
products that will be available later iscaled a... .

a) ‘teaser’ b) jingle c) mailshot

48. ...is usually called a hoarding in British En-
glish.

a) Outdoor advertising b) A billboard c) A poster

49. ... isthething that makes a particular product
different from all other similar products.

a) Point-of-sale b) Unique selling point ¢) Unique
sdlling thing

50. Advertising for a product in placeswhereit is
sold iscalled ... advertising.

a) point-of-sale b) unique selling point ¢) outdoor
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B KOXHIH ®PA3I — JYMKA

“ ... BUUTENb — OCHOBOIIOJIO)KHA CHJIA COLIAJTFHOTO BiITBOPEHHS — KYIETYPHOTO, €KOHOMIY-

HOTO, MOJITHIHOTO. be3 HhOro YHEMOKITMBITIOIOTHCS COIIalTIbHUI MOCTYTI, OyIb-Ki JJOCSATHEH-
HS IeprKaBH 1 Hapoxy. BiH € 6e3mocepenHboro MPOIyKTHBHOIO CHIIOKO.

lean Amnopiiiosuu 3a3ion

oupexmop, 00kmop ¢hinocogpcokux nHayx, npogecop, axaoemix AITH Ykpainu

“BueHi Ha 3eMJIi — 1€ Te K, IO 3ipku Ha HeOi. Po3yM i 3HaHHS — 1€ )KUTTA CepIld i CBITOY OYEH: XTO Ja€e

XKHUTTS pO3yMy 1 3HAHHIO, TOH HE BMHpae.”

Apabcvke npucnis’ s

“Tineku ckapOu po3ymy aikicHi. Humu Mo)kHa TORLIATHCS, HIYOTO HE BTPavYaloun; BOHN HABITh 301JIbITY-

FOTBCSI, KOJTM HAMH IIIATHCS.”

“Haykn 10HaKiB Xap4yloTb,
Bimpany crapmmmM nojaroTh,
B macimBoMy JKHTTI IPUKpAmIaioTh,
B memacimBuil BUIamok OepexyTs...”

Hemoxpim 3 Asdepu
dasuvoepeyvkuil inocogd

Muxatino Jlomonocos
8ueHull, noem

“Hap4aHHS — B MOJIOJIOCTI — Pi3b0JICHHS HAa KaMEHi, B CTAPOCTi — KPECIEHHS Ha ITICKY.

Hegioomuii asmop
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