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Inna Pomammenko, suxnaday kaghedpu ino3eMHUX MO8

Axademii myHiyunanbHo2o ynpaeninms
M. Kuis

BUKOPUCTAHHSI KOMYHIKATUBHUX CUTYALIIN Y
O®OPMYBAHHI TA PO3BUTKY IHHHOMOBHUX
MOBJIEHHEBUX YMIHb I HABUYOK
MAMBYTHIX MAPKETO.IOTI'IB

Y ecmammi docrioocyiomecst numanus cmoco8HO HABUAHHS MAOYMHIX MAPKEMOL02i68 KOM)-
HIKaMuBHOMY CRIKY8anHIo. Bucsimneno smicm cumyayiil 0ino6o2o cninky8anis, HageoeHuil Komn-
JleKC MUROBUX POSMOBGHUX CUMYAYill 3ANENHCHO 8I0 POKY HABYAHHS MA PIBHA CHOPMOBAHOCMI MOB-
JIEHHEBUX HABUUOK CIYOEHMI8 — MAUOYMHIX MAPKEMOI0218.

ITocranoBka mpodJjemu. Binbip ontumansHAX
MOBJICHHEBHX CHTYaIlilf, JOTpUMaHHI YMOB IIi/IBU-
IIeHHS e()eKTUBHOCTI GOPMYBaHHS KOMYHIKaTHBHIX
YMiHb MalOyTHIX MapKeTOJIOTIB Y TPOIIECi BUBICHHS
1HO3eMHHX MOB € HEOOXiTHUMHM 3 OIJISy Ha HENo-
CTaTHill piBeHB MiATOTOBICHOCT] BUILYCKHUKIB PSIY
HaBYAIbHUX 3aKJIaJiB 10 KOMYHIKaTUBHOI TiSITBHOCTI,
HEJOCTaTHICTh BMiHb BEIEHHS IIJTOBHX 3yCTpiueH,
Oecim, meperoBopiB. baraTopiuHuii meaaroriaHAMR
JIOCBiJl aBTOpA MiATBEPHKYE, IO Ipoitec popmyBaH-
HS ¥ pO3BUTKY KOMYHIKaTHBHHX BMiHb HE BiJOYBa€Th-
cs1 caM co0o10, a mepenbadae po3podKy Ta peaiza-
Ii10 CTIeIialIbHAX HaO1IBII MOMUPEHNX MOBJICHHE-
BUX CHTYaIi{, IKi CHHTE3YIOTh y CO01 KOMIUIEKC Iep-
CTIIEKTHBHUX, IHTEPAKTUBHUX, KOTHITUBHUX aCIIEKTIB
JIJTOBOTO CITIIKYBaHHS, BMiHb THYYKO peai30ByBaTH

© I. Pomantenko, 2008

iX Ha MpaKTHUIl 3 MeTOIO 3a0e3neueHHs eheKTHBHOT
CHITBHOI OiSUTBHOCTI Ta KOMIIETEHTHOTO BUKOHAHHS
npodeciiianx gynkmiil. HoitHi iHopmariiiHi i oprasi-
3aIiifHO-AiSTbHICHI TEXHOIOT 11, 3aITydeHHS iHO3EMHIX
THBECTHIIIH, TPUIETHICTH NTUPOKOTO KOJIa IHO3EMIIiB
IO PO3B’ SI3aHHA NMPOOJIEM y Pi3HNX Taly3sX HAIIOTO
CYCIIJIbCTBAa BUMAararoTh ITOCTAHOBKHA Ha HayKOBO-
OCBITHIH piBeHb HEOOXiTHOCTI PO3BUTKY KOMYHIKaTHB-
HHUX yMiHb MapKeTOJIOTiB iHO3eMHOI0 MOBOIO. Kpu-
Tepii Ta piBHI pO3BUTKY KOMYHIKaTUBHHX YMiHb Map-
KETOJIOTa TIOBUHHI KOMIUIEKCHO BimoOpaskaru cdop-
MOBaHICTh {i OCHOBHUX CTPYKTYPHHX KOMIIOHEHTIB,
ki copmynpoBasi y nmpansx JI.O. Cikopcrkoi.

- CIIOCTEPEXKIMBICT, YMIHHA “9UTaTH  HEBEp-
OaybHI BUpa3Hi PyXH CIIiIBPO3MOBHUKA,;

- YMIHHS a/ICKBaTHO 3aCTOCOBYBaTH IPUHOMH
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pediiekcuBHOrO i HepeQIEKCHBHOTO CIyXaHHS
CIiBPO3MOBHHKA;

- YMiHHS CTAaBAaTH HA TOYKY 30pY CITIBPO3ZMOBHHKA,

- YMiHHA 32 30BHIITHICTIO BU3HAYATH THII 0COOH-
CTOCTI CIIBPO3MOBHUKA,

- YMiHH OIIHIOBAaTH ITapTHEPA Ha OCHOBI CIIOCTe-
peXKEHHs 3a o0 30BHIIIHICTIO;

- IPaBUJIGHICTH MOBJICHHS — 3HAHHS 1 yMIiHHSA JOT-
pUMyBaTHCS IPUHHATHX y CyJacHill CyCIiIbHO-MOB-
JICHHEBIH IPAKTHIi MOBHHUX HOPM;

- TOYHICTh MOBJICHHSI — BUCJIOBIIIOBaHb JUIS apT-
HEpiB 110 KOMYHIKAITii;

- JIOTIYHICTH MOBJICHHS — BOJIOMIHHS TEXHIKOIO
CMUCJIOBOI 3B’ I3HOCTi, TOOTO JIOTiKOIO BUKIAMY, 3a
K01 HE BUHMKAE CylIEpEYHOCTEH,;

- BHPa3HICTh MOBJICHHS — BMiHHS €CTETHYHO,
OpUTiHAIBHO i ICKPaBO BUCIIOBIIOBATH CBOI TYMKH,
BHUKOPHCTOBYIOUH 3aCO0H XyIO’KHBOT BUPA3HOCTI;

- 3HaHHA Ta JOTPHMaHHI HOPM €THKETY 1 IPaBAII
IJIOBOTO MOBJIEHHS,

- THYYKICTh, YMiHHA 00MpaTH HaOUIBII TOIIIIH-
HUH CTHJIb CIIUJIKYBaHHS 31 CIIIBPO3MOBHHKOM Y Tiit
a00 iHIIi} KOHKPETHIH CUTYaIlil;

- YMIHHS TOIEPeKATH i PO3B’ A3yBaTH MiXkKOCO-
OuCTiCHI KOH(IIIKTH;

- YMIiHHS BU3HA9aTH ONTUMAJIbHY COIiaIbHO-TICH-
XOJIOTIYHY AUCTAHIIIO y CITIJIKYBaHHI 31 CHIBPOOITHH-
KaMH;

- YMiHHS BIUTMBAaTH Ha CIIiBPO3MOBHHKIB, IOETHY-
BaTH BUMOIJIMBICTG 3 HAJTAaHHSAM CBOOOIM /I BHSBY
THIIIATHBY 1 CAMOCTIHHOCTI CITiBPOOITHHKIB;

- YMiHHS 3HAXOIUTH EMOITIHHAI KOHTAKT 3i CITiBPO3-
MoBHHUKamu [ 9].

BumenepepaxoBaHi CTPYKTypHi KOMIOHEHTH He-
00xigHi U 3a0e3NeUeHHs] OCHOBHUX HMPUHIIHIIIB
MapKeTHHT'Y, BU3HaYeHnX npodecopom M. Badercs-
KUM:

1. HaminieHicTh Ha JOCATHEHHS KiHIIEBOTO Pe3yiib-
Tary BUPOOHNY0-30yTOBOT €KCIMOPTHOI JisUTHHOCTI.

2.CripsMOBaHICTh MiAUPUEMCTBA HE Ha THMYa-
COBHl pe3ylbTar, a Ha MPOBEICHHSA MapKeTHHTOBOL
TIOJNIITHKH, SKa Tependadae TPUBATL JTOCIIHKSHHS,
IIPOTHO3YBAHHS 1 ITOANBITY PO3POOKY TOBApiB PHUH-
KOBOI HOBH3HH.

3. BupoGiienHs crpaterii i TAKTUKH MIOAO TPHU-
CTOCYBaHHSI 10 BUMOT TIOTEHIIIHUX MTOKYIIIIB i 3BO-
POTHOI 11ii Ha HUX, BiOyBA€THCS OMHOYACHO.

4. 36ip indopmarlii mpo ToBap, Mo HATXOAUTH Ha
PHHOK, IIPO IOKYIIIiB, KOHKYPEHTIiB, BHYTPIIIHE Ta
30BHIIIHE cepenoBuile [2].

JlocsirHeHHS 1iel popMyBaHHSI HABUUOK KOMYHi-
KaTHBHOI KOMIIETEHIII peaji3yeThCs Yepes3 BiAIoBIIHI
cTpaTeril BUKJIAAaHHA. Yci HaBYallbHI CTpATerii, sKi
MIOBMHEH peayi3yBaTd BHKJIagad, 0a3yloThCs Ha 4O-
THUPBHOX NPHUHIAIAX:
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- 3po0OUTH BXiAHY iHQOPMAIIIIO 3pO3YMIJIO0 ISt
crynenri (make input comprehensible);

- CTBOPUTH MOXJIFBOCTI [Tl BHKOPUCTAHHS ITUJTHO-
Bol MoBHU B aypuropii (provide opportunities for
language output);

- 3a0€3MEeYNTH JIOTTYHICTh Ta YiTKY MOCIiIOBHICTD
mogadi MoBHOro warepiany (enhance the
comprehensibility of readings);

- PO3pOOHTH CHUCTEMY KOHCTPYKTHBHOTO 3BOPOT-
Horo 3B’ s3ky (develop a system for providing
constructive feedback).

AHani3 ocTaHHIX AocailKeHb i myOJikamii,
B SIKMX 3al10YaTKOBAHO BHUPilICHHS JaHOI NIPO-
OsieMu. Pi3HI acTieKTH pO3MIAHYTOI HaMH IIpoOIeMHu
BHCBITIICHI B po0OTaxX MPOBITHNX BUCHUX Y Taiys3i
Mapkerunry. JI.B. bana6anosoi, M.B. Bauescrko-
ro, B.M. Mangirona, M.M. €pmomienka, A.®. [1as-
nerka, B.I. I'epacumuyka, C.C. 'apkaBeHKo Ta iH.

[Mutanns Teopii Ta METOIVKY HAaBYaHHS iHO3EMHIN
MOBi Y BUKOPHCTAaHHI KOMYHIKaTHBHUX CHTYaIlii Ta
PO3BUTKY iHIIOMOBHUX MOBJICHHEBHX YMiHb 1 HABU-
40 posnsianucs y gociimpkennsx JI.B. bupkyn [1],
JI1.O. Cikopcbkoi [9], 1.51. 3umusist [4], B.JI. Kpyren-
kuit [5], €.1. TTaccos [7], JI.C. Pybinmreiin [11] Ta
iHO3eMHHX aBTOPiB BiJI3HAYCHHUX Y BUKOPHCTAHUX
JDKepenax JaHOTO JOCIiHKEHHS.

HarionanpHa cucreMa MiATOTOBKM (axiBIiB Ta
(dhopMyBaHHS X KOMYHIKATUBHUX HaBHYOK 3YMOB-
JIFOETHCS OCHOBHUMH METOANYHUMH CHCTEMaMHU:

- KOMyHiKaTHBHO-hyHKITIOHATBHOFO (aBrop T. CipHk);

- KOMYHIKaTuBHO-IisubHicCHHH (aBTop O. Buiu-
HEBChKHil);

- KOMyHiKaTuBHO-0cobucTicHuii (aBrop JI. Bup-
KyH);

- CHCTeMHO-KOMyHikaTuBHUi (aBTOop P. Maprtu-
HOBA).

MeTta crarri. Hanatu npaktuuny momomory
BUKJIaJja9aM BHIMX HaBYAIBHUX 3aKJIaJIB 3 TUTAHb
(opMyBaHHS JIEKCHYHOTO 3aI1acy, A1 KOMyHIKaTHB-
HUX CHTYallili BUKOPHCTAHHS Ha MPAKTHI 3 METOO
ITiABHUIIICHHS e(eKTUBHOCTI popMyBaHHS YMiHb i Ha-
BHYOK y MAOYTHIX MapKETOJIOTB Y IPOIIECi BUBYEH-
HS aHIJIICBKOi MOBH, @ TAKO)K CTBOPEHHS CIIPHUSTIIN-
BOI 1715 CriyIKyBaHHs arMochepu [12].

BuxJianenHs ocHoBHoro marepiauay. Hauu-
Ky 3a3BHYail BU3HAYAIOTh SIK ABTOMAaTH30BaHI KOM-
MTOHEHTH CBiZIOMOI il JTFOIWHH, SKi BUPOOJSIIOTECS B
npoueci 1i BukoHanus [11, 553] abo sik 4yacTkoBO aB-
Tomaru3oBany 1ito [5)]. [Ipu upomy Ha GpopmyBaHHs
HaBUYKH, KPIiM 1HIIWX YNHHUKIB, BIUTUBAE 3aralIbHUI
PiBEHB PO3BHUTKY Cy0’' €KTa, HASIBHICTH Y HHOT'O 3HAHB
iBMiHb [8, 227; 282].

[Iix MOBJICHHEBOIO HABHYKOIO PO3YMIIOTH
3IaTHICTH 3iHCHIOBATH BiJHOCHO CAMOCTII{HY MOB-
JICHHEBY JIIF0 y CHCTEMI CBiJIOMO1, MOBJIICHHEBOT JTisUTb-

Moronp i puHok Ne9 (44), 2008
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HOCTI, sIKa CTaja 3aBIsKH TOBHIH CyKYITHOCTI SIKOC-
Tell OIHIE0 3 YMOB BUKOHAHHS Ii€T TisTbHOCTI [6, 26].
JIo cykymHOCTiI SKOCTeH HallexaTh CTIHKICTh,
THYYKICTb, y3aralbHEHHS, YCBIJOMIICHICTh, aBTOMa-
THYHICTb, BIIHOCHA CKJIQIHICTB [7].

Maiixe yci eIeMEHTH ONepamiiiHOTO acHeKTy
MOBJIEHHEBOI JISJILHOCTI, SIKI ITOB' sI3aH1 3 MeXaHi3-
MOM BHYTPIITHBOTO i 30BHIITHBOTO 0)OPMIICHHS TyM-
KM, MOXYTb OyTH BigIpambOBaHi Ta JOBEIEHI 10
PiBHS HaBHYIKH OPOPMIICHHS TyMKH, TOOTO 10 aBTO-
Maru3My (3 YCBiIOMJICHHSIM METH i crioco0y BHKO-
HaHHs Aii). [Ipore 10 aBTOMaTH3My onepaiii HaBuY-
KH JIOBOJISITHCS Y IPOIIECi caMOi MOBJIEHHEBOT JTisITh-
uocti [4, 139]. TakuM YHHOM, HABUYKA — 1€ OITH-
MaJIbHUH piBEHb YIOCKOHAJIECHHS Aii, 10 BUKOHYETh-
cs1, He cama s, a 11 skicts [4, 145].

OCKITBKH 3MICT MOBIICHHEBOI TiSIIBHOCTI CTY-
JIEHTIB y ME&KaX KOKHOI CUTYaIlil 3aJIC)KUTh Bifl TEMH
Ta 00CSTy MOBJICHHEBUX OIWHHUIb AKTHBHOTO CIIOB-
HHUKOBOTO 3aI1acy, TO 3alpOIIOHOBAHKM JaJli CUTYaIli-
SM TIepeye CUCTeMa BIIPaB, sfiKa 3a0e3medye CcBino-
Mo-npakTiuynuil minxig (asrop B. IliaxorHuk) mo
peaizaiii HaB4aHHS.

Big3aaunMo, 10 CTyIEHTH CIIOYaTKy BUBYAIOThH
HEOOXiTHUY MOBHHU Ta MOBJICHHEBUH MaTepian 3
KOHKPETHOI TEMH 9H NMPOOJIeMH, BUKOHYIOTh BIIpa-
BU Ha ()OPMYBaHHS i PO3BUTOK HEOOXiTHUX MOBJICH-
HEBHX HAaBUYOK Ta BMIHB i3 IIUM MaTepialioMm, a B
KiHII KTy MPaKTUYHUX 3aHATH IM IIPOMOHYETHCS
I BUKOHAHHS MPOEKT — CHUTYaIlisl “ MOBJICHHEBA
nmpakThka”.

Ha nHaBganpHOMY eTalli CTyICHTH BHKOHYIOTDH
BIIPaBH, sIKi TOTYIOTh iX 71O BUKOHAHHS MOBIEHHEBOI
CHUTYalii, a camMe: BIPaBH Ha (OPMYBaHHS 3aIyMy
BHUCJIOBIIFOBAHHS, TIOETHAHHS CMUCIIOBHX YaCTHH BHIC-
JIOBITFOBAHHS B IIUTHI TEKCT, JIOTIYHY MMOOYIOBY Biac-
HOT'O BHCJOBIIOBaHHA. J[0 I[FOTO €Tally HAJEekKaTh
BIIPAaBH, CHPSIMOBAaHI Ha HaBYaHHS CKJIAJATH Pi3Hi
BUAW AHKET, PaXyHKiB, IJIAHYBAHHS Ta HPOBEICHHSI
iHTEpB' 10, HanMcaHHA 3BiTY. Ha mpoMy eTarti cTyneH-
TH TaKOX HaBYAIOTHCS BUKJIAJIATH OfepskaHy iH(pop-
Martito y rpadikax, cxemax, Tabmuipix tomo. Komm-
JIEKC BIIPAB, 10 BUKOPHUCTOBYETHCS, IIOBUHEH ITIATPH-
MYBaTH B3a€MO3B' 30K Pi3HUX BHAIB MOBJICHHEBOI
nisibHOCTI [19].

Po3pobnena Hamm cucteMa BIpaB Iid
CHUTYaTHBHOTO MOBIIEHHS Hepenbadae chopMOBaHi
MOBJICHHEBI HABUYKH 1 IPEJICTABIICHA Y HACTYITHOMY
MepeITiKy 32 pOKaMu HaB4aHHs (Kypcamu) 3 OIOpOr0
na migpysauk David Cotton, David Falvey, Simon
Kent. Market Leader. Business English. Course
Book. Pearson Education Limited, 2002:

Communicative Situations. | year, | term.
MLP (units1 — 6)
1. You've applied for ajob and are going to have

Mooz i punok Ne9 (44), 2008

ajob interview. Say how you will prepare for it and
how you will behave during the interview.At the job
interview you’ve been asked to talk about your ca-
reer. Speak about your career plan, the area of busi-
ness you work (would like to work) in and what you
should do to get ahead in your career.

2.You are a head of a company that sells toys.
You are looking for a new Sales Manager for your
subsidiary in Poland. The subsidiary recent sales re-
sults have been poor. You want the new Sales Man-
ager to improve the situation. Make ajob description
for the position stating all the requirements for a suc-
cessful candidate.

3.You've set up the online package holiday com-
pany. It has been quite successful. One of your
friends is planning to go online as well. Advise your
friend on what you need to do to create a successful
online business.

4.You' ve been asked to make apresentation about
your company at a conference. What issues are you
going to cover? What are you going to do to make
the presentation effective?

5.You’re one of the directors of a well-
known American luxury chocolate producer.
The company was quite successful 2 years ago,
but recently sales growth has slowed down and
costs have risen. The reasons are the follow-
ing: the product priceis too high, the machines
break down, the new products are not selling
well. You have $2 min to invest in the company
to improve the situation. Present your invest-
ment plan.

6.You think the product range your company is
offering is not varied. You feel the need of develop-
ing something new and exciting. Speak of the possi-
ble ways of generating ideas and bringing them to
market.

7.You're an expert on stress management.
You've been hired by a company whose employ-
ees seem to be working under pressure to work
as a stress counselor. Analyse the major causes
of stress at work and state how people can cope
with it. Present your ideas to the company man-
agers.

8.You're a management consultant in Ukraine.
What situations at work do you find the most stress-
ful for you? What do you do to cope with stress ef-
fectively?Would you swap your well-paid job for your
‘dream job’ which is less stressful but less-paid and
less prestigious?

9.You work for a big company which spends a
part of the budget on corporate entertainment. Some
of your colleagues think it's a waste of money.
Present your point of view. Are you for or against an
entertainment spending?
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Communicative Situations. | year, Il tearm.
MLP (units 7 — 12)

1. You've been working under pressure of tight
deadlines recently. Do you find it stressful ?what sort
of problems you may face.

2. Think of some products you’ ve bought recent-
ly. Why did you buy them? Which of the four Ps of
the marketing mix influenced your decision to buy?

3. Choose a well-known product and describe a
typica consumer profile for the product including age,
sex, job, income level, other products the consumer
might buy. How could you try to increase its sales?

4. Do you agree with the statement ‘ Customers
are now spending more money on products they de-
sire rather than on products they simply need.’ ?[12].
What do you think is the difference between a need
and a desire? Give some examples.

5. You're the Managing Director of a company.
Last year you opened a new sales office in the USA.
Speak about how you planned that.

6. Imagine you're planning a new resort in your
own country. Present your project stating where you
will build it, what sort of customers you will try to
attract, what facilities you will include, advice would
you give to a foreign manager who is going to man-
age staff in your country? What advice would you
give to a Ukrainian manager who is going to work
abroad?

7. You re a management consultant who special-
izes in handling conflicts. Describe a conflict which
was handled badly and another which was handled
well.

8. You' re a management consultant. One of your
clients going to Russia (Germany, the USA, Spain)
to negotiate a contract. Advise him on negotiating
behaviour of his future counterparts.

9. Stable economy is one of the most important
conditions for starting a new business. One of your
foreign business partners wants to start a businessin
Ukraine. Describe an economic profile and other
conditions of the economy that might influence his
decision.

10. You're a sales manager of a company. Pre-
pare a presentation on a product your company is
about to launch to some buy.

2 year, |11 term. Communicative Situations.

MLI (1 -4)

1. The phrase ‘think global, act local’[13] is of-
ten quoted. What does it mean for you as the man-
ager of alarge multinational ?

2. You have been asked by the Board of a multi-
national car maker to present the case for a ‘global-
isation’ strategy. Prepare a report to give your argu-
ments in favour of it.

3. What criteria do you think globa companies
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use when they choose the location of their manufac-
turing operations around theworld? State what should
be taken into account.

4.Your company, awell-known multinational pro-
ducing components for the car industry, has a pro-
duction plant in southern Italy, an area of high unem-
ployment. The plant received the Italian government
and the EU financial assistance when it was built
three years ago. Now, due to poor productivity levels
a the plant, the company is considering closing it
down. However, there could be social, economic and
political problemsif it does so. You have been asked
by the top management to write a report to present
the case in favour of not closing it. Do so, giving as
many reasons as you can.

5. You work for a fast food company. Your com-
pany management is considering the idea of stretch-
ing the brand name of afast food chain for a chain of
more luxurious restaurants. Present your attitude to
this ideg, stating al pros and cons.

6. You are the manager of alarge clothes compa-
ny. You find out that some of your products are con-
stantly copied by counterfeiters. You are strongly
determined to take measures. Comment on your steps.

7. Your company produces washing machines.
The sales of your product have been gradualy fall-
ing down. What can be done to improve the situa-
tion?Develop anew marketing strategy for your prod-
uct and introduce a new sales campaign.

8. You are the Customer Relations Manager for
aninternational airline. Speak about the problems you
have to solve for business travelers.

9. You are the Marketing Director for a Choco-
late company. A Creative Director at an advertising
agency wants you to spend money on TV advertis-
ing. You don’t want to spend money on this. Suggest
some alternative methods giving reasons for your
choice of marketing activities.

10. You are the bank manager. You wish to en-
courage young people to save money. Make a pre-
sentation to agroup of students, using one of the tech-
niques to get the audience’s attention.

2 year, 1V term. Communicative Situations

MLI (5-18)

1. Henry Ford once said: “It's @l oneto meif a
man comes from Sing Song (a famous US prison) or
Harvard. We hire a man, not his history’[19]. Do
you, as a future company manager, share his idea?
State your own point of view.

2. You are the manager of Personnel Depart-
ment. Because of the high employee turnover you've
been assigned either to improve the existing recruit-
ment policy to develop a new one. State your points
on how to select the best candidates.

3. You work as a counsellor for a recruitment
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agency. Your job is to instruct candidates on their
interviewing strategy. Advise one of the clients how
to impress an interviewer.

4. You are the Managing Director of a fashion
chain called Fashion. Following complaintsfrom cus-
tomers you need to discuss a dress code for all em-
ployeesand guidelineson personal appearance. Make
alist of pointsto discuss.Being the manager of Sales
Department you often have to negotiate to get the
best deal for your company. What negotiating strate-
gy or tactics do you use to achieve your objectives?

5. You are the manager of R&D department of a
large car producing company. Speak on how your
company develops innovation and creativity, if your
company is an innovator rather than an imitator.

6. You are going to invest a certain amount of
money into a business. Would you choose to be a
sleeping partner in a limited partnership or a share-
holder in alimited company? State pros and cons of
being each. What is the difference

7. You are the newly-appointed manager of an
insurance company. You need to create a good work-
ing environment to improve efficiency and profitabil-
ity of the company. What ideas would you like to
introduce? What management style appesals to you
the most?

[l year, V term. Communicative
Stuations. MLI (9 — 12)

1. You are an executive director of EFG Private
Bank Itd, which lends money to businesses. What
important factors do you consider when deciding
whether to make a loan?

2. You are an entrepreneur who needs finance
for a new project. Prepare a presentation of your
product or service for the group of investors. What
key points should you consider while preparing your
presentation.

3. You have saved a certain amount of money
and would like it to work for you. How will you man-
age your money. Consider some possible ways start-
ing with the least risky to the most risky ones.

4. You are the CEO of a multinational company.
The manager of aforeign subsidiary explains that to
get quick planning permission to build a new factory
it is necessary to give afew cash ‘presents' to local
officials. $10,000 will save a year of bureaucratic
difficulties. What might your decision be?

5. You could save 15% of your production costs
by closing a factory in asmall town where you are a
major employer, and relocating to a cheaper devel-
oping country. Thiswould result in 1500 people los-
ing their jobsin onetown, and 1200 jobs being cresat-
ed in another. What might your decision be?

6. Your products are now of such high quality that
they last for at least ten years, and your saes are
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consequently lower than they used to be when your
products were less durable. Someone suggests using
cheaper components that won't last quite so long.
Do you share this idea? If not, what other ways of
increasing profits will you consider?

7.You are the Managing Director of aretail fash-
ion chain called Space, which has clothes stores in
most European cities. Recently your company has
experienced some ethical problems. Persuade the
Board of Directors of the necessity for the company
to have a written code of ethics.

8. You are the CEO of a large company. Your
company is going to face a process of re-engineer-
ing. How will you bring your employees into achange
process?

9. You are the CEO of a large company. One of
your main responsibilitiesisto develop a strategy for
the company. State what needs to be considered
while developing a strategy. What emerging trends
in the strategy of large companies should you take
into account?

10. You are the CEO of acompany. You and your
board are going to decide whether to merge with a
larger company in the same industry. State the argu-
ments for and against the merger.

[l year, V term. Communicative
Situations. MLI1 (9 — 12)

10.You are an executive director of EFG Private
Bank Itd, which lends money to businesses. What
important factors do you consider when deciding
whether to make a loan?

11.You are an entrepreneur who needs finance
for a new project. Prepare a presentation of your
product or service for the group of investors. What
key points should you consider while preparing your
presentation.

12.You have saved a certain amount of money
and would like it to work for you. How will you man-
age your money. Consider some possible ways start-
ing with the least risky to the most risky ones.

13.You are the CEO of amultinational company.
The manager of aforeign subsidiary explains that to
get quick planning permission to build a new factory
it is necessary to give afew cash ‘presents' to local
officials. $10,000 will save a year of bureaucratic
difficulties. What might your decision be?

14.You could save 15% of your production costs
by closing a factory in asmall town where you are a
major employer, and relocating to a cheaper devel-
oping country. Thiswould result in 1500 people los-
ing their jobsin onetown, and 1200 jobs being cresat-
ed in another. What might your decision be?

15.Your products are now of such high quality
that they last for at least ten years, and your sales
are consequently lower than they used to be when
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your products were less durable. Someone suggests
using cheaper components that won't last quite so
long. Do you share thisidea? If not, what other ways
of increasing profits will you consider?

16.You arethe Managing Director of aretail fash-
ion chain called Space, which has clothes stores in
most European cities. Recently your company has
experienced some ethical problems. Persuade the
Board of Directors of the necessity for the company
to have a written code of ethics.

17.You are the CEO of a large company. Your
company is going to face a process of re-engineer-
ing. How will you bring your employeesinto achange
process?

18.You are the CEO of a large company. One of
your main responsibilitiesisto develop a strategy for
the company. State what needs to be considered
while developing a strategy. What emerging trends
in the strategy of large companies should you take
into account?

19. You are the CEO of acompany. You and your
board are going to decide whether to merge with a
larger company in the same industry. State the argu-
ments for and against the merger.

BucnoBku. OTxe, TOTOBHA i/les] KOMYHIKaTHB-
HOTO IIXOMY IOJISITAE y TOMY, IO CTYIEHTH, 100
cTaté e(EeKTUBHUMH KOPHUCTYyBaYaMH MOBH, TIOBHHHI
He TIJIbKH 3100yBaTH 3HaHHs (3HATH rpaMaTHYHi, JIeK-
chyHi 200 BUMOBHI popMH), a i pO3BUBATH HABUYKH
Ta BMiHHS BUKOPHCTAaHHS MOBHUX (OPM ISl peaib-
HUX KOMYHIKaTHBHUX IiJeH, TOOTO BHKOPHUCTAaHHSI
MOBHU B PEaJbHUX JKUTTEBHX CHUTYAIsIX. Y Pe3yib-
TaTi HABYAHHS CTYICHTH-MapKETOJOTH ITOBHHHI pe-
aJi3yBaTH KOMYHIKaTHBHHM HaMmip aJeKBaTHO 3aB-
JaHHIO Ta YMOBam cniJIKyBaHHsl — IIEpEKOHaTH, 3a-
OC3IEeYnTH 3B’ A3HICTh Ta I[UIICHICTh BHCJIOBIIIOBaH-
Hs, HABOJUTHU ApryMCHTH 1 JOKa3u, BHUCJIOBJIFOBATHU
CBOIO TOYKY 30py; BUKOPHCTOBYBaTH Pi3HOMAHITHI
MOBJICHHEBI 3pa3KH.
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